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T0 BE A GLOBAL GHANGE MAKER FOR SUSTAINABLE COMMON GOOD.

T0 TAKE ON GLIMATE CHANGE, FOOD INSECURITY, HEALTH ISSUES AND ANIMAL WELFARE WITH AN
INNOVATIVE AND DIVERSE SOCIAL VENTURE PLATFORM THAT SHIFTS INDIVIDUALS, COMMUNITIES, AND
CORPORATIONS TOWARDS SUSTAINABLE, HEALTHY, AND MINDFUL LIVING.




FINAL GALL FROM "CLIMATE CATASTROPHE'

Glr{z%lﬁlian @\\NJ\J

T1IME BIB|C

Rising Sea Level Extinction of Species Flooding Famine & Drought



FOOD SEGURITY CRISIS

Our need for food poses one of the biggest dangers to the planet

POPULATION EXPLOSION (2050)

POPULATION GROWTH (BILLION)

/.65 == 95,

(2018) (2050)

NUMBER OF EARTHS NEEDED TO
SUSTAIN HUMAN ACTIVITY

@ @
(If we continue consuming natural resources at present level)

Water footprint (300g of steak):

TTTTTTTTTTTTTT

“The world could suffer a
in water in 2030.”
United Nations

LAND USE INEFFICIENCY

Land required to produce 1kg of protein:

377w/ 32x

2/3 of the world’s agricultural land
are used for raising animals

TACKLING THE WORLD'S MOST URGENT PROBLEM: MEAT

N/
UN &

environment



CARBON FOOTPRINT OF BEEF CATTLE

Cows produce more CO2 than Australia, Brazil, Canada, Germany, Italy, Japan,

South Korea, Spain & U.K. COMBINED

LIVESTOCK INDUSTRY accounts ror 14.5% GHe EMISSIONS

It emits more greenhouse gas than all our cars, trucks, trains, and planes combined! Qﬁ

“IF CATTLE WERE A COUNTRY, THEY WOULD BE THE
THIRD LARGEST EMITTER OF GREENHOUSE GAS!!”

Bill Gates

EQUAL TO THE GHG EMISSON
OF BELOW COUNTRIES

CUMBINED

CHINA UNITED STATES REPUBLIC OF CATTLE

Source:

https://www.epa.gov /ghg emis / nderstandi ggl b Iw rming-pot
http://supreme maste com/c Im -chan g -public ouncements/?wr_id=181
https://www.gate com/Ene gy/My plan-for ﬁgh g climate-change

“HUGE REDUCTION IN MEAT-EATING "ESSENTIAL
T0 AVOID GLIMATE BREAKDOWN™

L90% 475% 475%

460% 460%
< o

Poultry Milk

tials / http://www.globalcarbonatlas.org/en/CO2-emissions



SUSTAINABILITY CRISIS IN ASIA

Alarming crisis in Asia food system cts.

AGGREGATE ASIAN 450 4 (m tonnes) @ China [JRest of Asia  ®Indonesia I India
ANIMAL PRUTEIN :zz OJapan [1South Korea B Bangladesh
CONSUMPTION 300 -
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Source: ADMCF, ARE

GHG EMISSIONS LAND DEMAND



HOG INDUSTRY HEALTH & ENVIRONMENTAL DAMAGE

PORK IS THE MOST CONSUMED MEAT IN THE WORLD AFRICAN SWINE FEVER
PARTICULARLY IN ASIA

723 CHINA
MILLION
88.7 ﬁ 13

82 EMZ
45.7 EZOQ

m.i:” 4.7 Em ENVIRONMENTAL INJUSTICE IN HOG INDUSTRY

PO .
\ﬁﬁ “Industrial meat production is Killing our seas.”
515 135 rrrrrrrrrrrrrr ine gc?!g;nrviﬁgi,rttsjniversi tttttt , UK

Per Capita Beef and Pork Consumption in 2016 (lbs)

PORK-BEEF RATIO

S ® P @ « o
1075% 682% 609% 381% 240% 219%



PUBLIC HEALTH CRISIS

Eating 509 of processed meat a day increased the chance of developing colorectal cancer by 18%

MEAT IS THE NEW TOBACCO () A

STROKE OBESITY
KIDNEY CANGER OVERWEIGHT
LUNG CANCER

CORONARY ARTERY DISEASE

DECREASED BONE HEALTH

INFERTILITY

AFRICAN SWINE FEVER IMPACT OF PLANT-BASED NUTRITION IN CHORONIC
DISEASE PREVENTION

"Green Monday is making great strides in the US" - Academy of Nutrition

VEGETARIAN | VEGAN

PREVENTABLE

VEARLOBALLY 13w | 8.1

AT 5%y | §973 uim 1,067 i ...



GREEN MONDAY GROUP

Award-winning innovative social venture model

GREEN MONDAY

Q-
]reen common

(Retail, Distribution & Product Development)

Empowering the world with wholesome
and sustainable plant-based choices

CREEN MONg),

EST 2012

right{treat}

(Food Innovation)

Innovating food ingredients & products that
treat planet, animals & ourselves right



YOUR IMPACT FROM GOING GREEN .

If you go plant-based every day for a year...

Tons of carbon emissions prevented

1 .5 TONS

Number of lives saved

47 7LIVES

s

Trees needed to absorb the
same amount of CO2

66 TREES

Drinking water saved that
you can feed...

5 D D

PPT
809 reo:

Equivalent months of driving

7 MONTHS

Food saved that you can feed...

S RO RO) RO) S RO)
ERSS ERSS oSS oSS PSS SIS
-y -y - - -y -
w o > & & >
RO ST ) ) ST SoeTsy
RS ROESS) KOS SSSSP SSSS SNES
w/ o o w w w/
ST ST NOIRIC) NOIRIC) TS
NOSSY NOSSY SR SRS SRS
P ush S L w)

1 7 PEOPLE

,. _,,!; “If you can only do one thing, eat vegetarian once a week.”

_.[ g i

10



GREEN MONDAY ALIGNMENT WITH U.N. SUSTAINABLE
DEVELOPMENT GOALS &%

v

v

v
<

v
2 o o9 o ©

GREEN MONDAY CONTRIBUTES ON 11 SDGs!

v




PUBLIC SECTOR

HK GOVERNMENT

CORPORATE

Department of Health

Launch a recipe book to
educate the public

i

RIEE

THE CONSULATE GENERAL OF THE UNITED STATES, HK AND MACAU

é % HONG KONG
! INTERNATIONAL

. Bﬂ *% Iﬁ AIRPORT

GoGreenCWB

11,000 employees go Green Monday

reen®®
onday

THE CANADIAN CHAMBER OF COMMERCE IN HK

HKEX

X % Fh

12



o
SCHOOL PROGRAM

INTERNATIONAL

“A global sustainability initiative that was designed to promote green lifestyle choices” - Columbia University

Columbia
University

REDUCE WUSTL CARBON FOOTPRINT

41050 CARS

G

Equivalent the carbon emissions
of removing 1050 cars

Columbia has taken the pledge that over half of the foods served
EVERYDAY is vegan or vegetarian at John Jay Dining Hall

20

HONG KONG

Caterers Schools Students
(@& * A\SAILING Aok % k& .
CATERING < ¥ a ,A”AL’“"-.
Cha rtwe"S 5 O d e Xo MERBEO ﬁA]; ¢ The Chinese University of Hong Kong i'n o '.i“n"ﬁifflﬂi%j -Iﬂ* :l{ﬁ ;
o) .28 LT 8\ M“"\/__,,‘j 28 1'1 ,,q?’"" .5
ol gttt
. 1L > “ Ao 3 .:l!'l !"-iﬁ*f;‘f!fﬂ “ i
Deli F;esh GREEN BE {“ﬁ Nﬁ“";'\;! ni‘ﬁ‘\ “ . !
d:% >< “\":,,!'us'-ﬂ ez’ . 2 "! g:!%i‘j'i i“ ﬂé;{ﬁn " i ,\“ -
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1
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MAKE CHANGE HAPPEN

24% HK people become flexitarian by practising Green Monday*

GREEN MONDAY WILLING TO TRY
BRAND AWARENESS GREEN MONDAY

32% 10%
/0 IMPACT OF GREEN MONDAY
D 9:w ;

900,000 40,000,000 300,000,000. 375,000,000,000 .

Total of carbon emissions Trees needed to absorb the Number of lives Liters of water saved annually
prevented annually same amount of CO2 annually saved annually

MAKE (HANGE HAPPEN  MAKE 4REEN (oMMoN

**2016 data source: survey conducted by IPSOS Hong Kong. Methodology: Telephone Omnibus (CATI) covering a statistically representative sample size of 1,001 adults with 95% confidence interval.
**%¥2014 data source: survey conducted by IPSOS Hong Kong. Methodology: Telephone Omnibus (CATI) covering a statistically representative sample size of 1,006 adults with 95% confidence interval.



GREEN MONDAY MOVEMENT IN 30+ COUNTRIES

Berkeley City Council Declares Green "meat free” Monday campaign
‘Green Monday' To Promote Plant- kicks off in France -
Based Living I’fl
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REVOLUTIONARY GREEN DINNING & SHOPPING EXPERIENGE

Trendy, tasty, convenient, nutritious, affordable

W

@ NAN FUNG PLACE - CENTRAL @ HARBOUR CITY - TST @THE PARKVILLE - TUEN MUN
@ LANDMARK - CENTRAL @ THE FOREST- MONG KOK @ PARK CENTRAL - TSEUNG KWAN 0 @CRE - WAN CHAI

T0 MAKE GREEN COMMON BY EMPOWERING THE WORLD WITH WHOLESOME AND SUSTAINABLE PLANT-BASED CHOICES




THE BEYOND

BURGER !
REE |

OMNIPORK TAN TAN NOODLE
P SPTLE AT MILK TEA
BRI -~
greeﬂ COomimaon

Yasle lhe Hulure

The future of food is plant-based

SICHUAN SPICY
BEYOND CHICKEN

JUST SCRAMBLE TERIYAKI BOWL
1EY) & R N5

e
=1 C

17
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:  (3panjub

R&D in Canada

Proprietary blend of plant-based protein from pea, non-GMO soy, shiitake mushroom

and rice
vL%A@
LIV EKINDLY c@‘

12.2 grams of protein per serving

CNN The Washington Yost

aproduct of Fight {treat}



- NUTRITION FAETS
O ) oy

Cruelty Free NoAdded Hormones No Added Antibiotics Non-GMO Vegan
TR RIS sRIMMER IERFE S U

Kay Tse

Green Monday

Chief Kind neﬁ Officer
: hf”‘“t:u

Through a proprietary blend of plant protein, CELEBRITY / INFLUENCER ENDORSEMENT
Omnipork offers high-quality complete nutrition
that fulfill our body needs.

OMNIPORK VS Ground pork

70% 65% 0vw68

| ess Saturated Fat | ess Calories Cholesterol (mg)*

333% 53% 44vs(

More Calcium More Iron Fiber (g)*

Dr Ko Wing-man Oscar Siu Hilda Leung

A Product of right {trelgt}
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RESTAURANT PARTNERS
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SNECLAND s S AR CORDIS oo AYarr
FOUR SEASONS e RTS M. At HONG KONG HONG KONG SHA TIN

ERDHEIGEE

e
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PUBLIC - GROUND PUBLIC - RE | PUBLIC THE BANQUETING HOUSE 1 ;’: ’-‘l"'} ﬁ@ FEACE CUISINE P
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aeroduct of Fight{treat}



BEYOND BURGER & BEYOND SAUSAGE

Green Common & Hong Kong is the 1st region outside of the U.S. to sell the
game-changing Beyond Burger & Beyond Sausage

Influencers and companies that backed Beyond Meat:

SHA Yeghews
- %%ng NEAL g
VEQ ES ND 1
AN ElfoNIAEST N
AT
Leonardo DiCaprio Bill Gates
THE BEYOND )
BURGER ANTIBIOTIC

@')///

THE BEYOND BEEF BEYOND PORK e
BURGER oy s SAUSAGE" ST AusAGE =
20 -----------. PROTEIN [G] ............ 19 16 e PROTEIN [G] ............ 14 o Nosoy,
30% ------oeeeeee IRON [DV] ............... 12% 190 .- CALORIES - 260 @
5 SATURATED FAT [G] ......... g 5 SATURATED FAT [G] ......... 8 o
| CHOLESTEROL [MG] ......... n ......... CHOLESTEROL [MG] ......... 60 @
]| TOTAL FAT(G) ........... 23 12 e, TOTALFAT(G) - 21 ol eroL

*1/4 b patty



BEYOND BURGER & BEYOND SAUSAGE

CELEBRITY ENDORSEMENT UN® (@) ciamrions

environment =7 OF THE EARTH
| tell you | haven't eaten beef in 50 years. Beyond Burger isthe Tesla of burger.
It's like being Reborn Again!! Moses Chan
Allan Zeman

Karena Lam Kay Tse Anita Yuen Moses Chan

Allan Zeman Real Ting Stephanie Au  Coco Chiang

“Green Monday and Green Common set the stage for Beyond Meat to shine.”
- Ethan Brown, CEO, Beyond Meat

22



LAUNGH OF JUST SCRAMBLE

"This was better than just about any egg | had ever tasted, and it was made from a
4,000-year-old bean. My mind was blown." - Forbes

VEGAN | ANTIBIOTIC-FREE | HORMONE-FREE | CRUELTY-FREE

JUu OMNIPORK
X Tl X ggm

mwco
=1 C

BEYOND ALL-DAY JUST KINDNESS BOWL 4= JUST SCRAMBLE EGG
(JUST SCRAMBLE X BEYOND SAUSAGE) EYIXRIEEER *Efl:%m %ﬁ%
(Per 100g serving MA&E1{51005E 51)

11 Protein(g) ERE 13
v 0 ---------------------------- Cholesterol(mg) fEEEE 372
v 124 Calories Fig 2 143

v 0 9 ---------------------------- Saturated Fat(g) 88F1AEHE — 31

JUST SCRAMBLE TERIYAKI BOWL JUST UNEVIL FRENCH TOAST _

WY BRI ARSI %+ v 8.8 Total Fat(g) 425 95




SINGAPORE LAUNCH

With 100+ hotels and restaurant locations launching innovative sustainable plant-based menu

atROL?

Live sus&n‘\nﬂb“;’-

Eat mindfuly:

‘:;m . m“@

== SINGAPORE
8

¥

& — =

Launch Ceremony

N B ol

Ui

THE BEYOND

BURGER

M= x5y

Whids Earth has partnared with Grasn
Mondoy 1o promate awareness of
healthy ond aco-friandly Lving, We used
the freshest plant-based ingredients ta
cradiba e new aniqua ard 1esty dEhes -
Elgphzni Tods and Sawocse Lark:

Restaurant partners (partial)

GRAND %
HYATT NOVOTEL

HOTELS & RESORTS

WHOLE EARTH

PIZZ&
EXPRESS

SINGAPORE

24



SINGAPORE LAUNCH

Beyond Burger and non- dalry products are now available in Singapore

A L 1IN 5189 Bms sos g s

Retail partners (partial)

a 2 .'«-':Iiﬁiw __'T;:u.'-?& _aé','?'\'*‘;%g e A 'r S ‘||
FairPricefinest cat 0 R - A NIC MAiIRIIILLLT|II"|I|,IACE

s\NGAPOR,

FOUR SEASON_SJ

ORGANIC & SPECIALTY

o
(1 N
\f rms

B“nglng the f]ﬂe [Ife C|DSE‘F tU YOU s A Whole New Supermarket Experience X iﬁmjy)
: I VEEE HRIHNIM
ma' t habltat ’@ I izgcaocmv | I I ‘ !
by honestbee /7’ 0 N L
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TAIWAN LAUNCH

SR UIIJJEEJ;E

Taiwan Launch Eeremnng

Restaurant partners (partial)

errinl @ramn o B P U rmmm g o2 O oy P
J TN F

WUMING SPICY HOTPOT DARCIS DINING FLACE



SANDS X GREEN MONDAY

Sands Resorts Macao launches Green Cuisine campaign across
its signature restaurants

Partcipating restaurants

’ : (M i ]
NNNNN DYNASTY 8

[J LI
[ X i.@.
M [ ] o 5% «iﬂi’.
.. @ .. 888 FOOD COURT
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- SANDS OMNIPORK PORK CHOP BUN

e W B 2 M

SANDS DINING PRESENTS
_‘nf'jf" ;j;*ri‘: ;{E%T :_?.tn- ¥

P

: i aht PR
A A PP |
{EYOMD BURGER

EF

The launch event at The Venetian featured live cooking demonstrations to showcase the
vegan version of Macao’s famous Pork Chop Bun

COVERAGE




SMART-TECH PERSONALIZED SHOPPING

From Grocery to Farmacy

The eShop aims to provide one-stop service by first selecting food products that are
"Right For You" and delivering them to your doorstep.

WITH SIMPLE ICONS. NUTRITION VALUES OF FOOD |
PRODUCTS WE ASSIST YOU TO ACHIEVE HEALTH GOALS GREEN STARS" FOOD RECOMMENDATIONS




EAT GENE-IUSLY ...

Marrying health technology to food and diet

DNA influences your body’s response to diet, nutrition, and fitness.

& 5 0 & 0 P 6 ©

Carbohydrate Lactose Coeliac Salt Antioxidant  Detoxification Cruciferous
Sensitivity Sensitivity  Tolerance  Predisposition  Sensitivity Needs Speed Vegetable Needs

£16
S

a gemO0816 & - BT

gem0816 ERRMEESEEFE « ML
BN ETERNESE Y BSEREE
i Ress T EECEEIREETE
ECErEEREEERNERE - E=E
i BHEEHERSRN  ESHEERTEE
ESEREEMEERENESERE B8
ROEES - EERE=UHNEREERRE
HEERMESNLESNER  EnER
MBEEEERT  BU=EREMNENS
ETERER  ISEELT  ERFE -
Because of my family history of cancer, and
after learning that breast cancer has
become the most common type affecting
women in China, [ recently took a cancer
scresning DNA test to find out if L am at
risk. And while [ felt a huge weight being
lifted when the results came back negative,
what was even more of a relief was being
given the gift of knowledge, Even if I
carried a cancer-causing gene, I would

Q@ Q0 ]

179,714 ER
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PRODUCT & CATEGORY INNOVATION

COLD-PRESSED JUICE & FOOD PRODUCTS CHINESE SOUP SERIES

m

EwR e
ERRhad

:_'LI i

Porcini, Maitake, Hami Melon,

Lotus Root, Walnut
& Chestnut Mushroom & Lily Bulb Fresh Yam & Lotus Seed
RICE DUMPLING

CNY CAKE
N
R . Sy

(NN Common
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BRAND DISTRIBUTORSHIP PORTFOLIC

FOOD PRODUCTS NON-DAIRY

. — JU v
gardein' ST datya

BEVERAGE SNACKS
alas SIMPIY] )

3226



B2B WHOLESALE & DISTRIBUTION

Building the “Last Mile” of Market Penetration

FOOD SERVICE PROVIDERS QAT
: < - @@M@’M‘i

* _
s CoMPAss  SOdeXO  Chartwells ISNEGLAND P

®
LSG @
Sky Chefs —

|||||||||

HOTEL GROUPS RESTAURANT GROUPS

M’a Vb E "\;\h s GRAMD|HYATT o HYATT ROYAL PLAZA HOTEL

MGM INTERCONTINENTAL.  ShangriLa hotel = = i

HOMG KONG

, © @ Rub [EER).
W %&%ﬁont “’:{(*MERic?JRQ:T' CORDIS . —_ Tues%iay AR HUNG FODK TONG

— S .-':-‘.':h.-:il 2 conce e | P47
% SWIRE CONRAD  gecal HoTeLs D A2 Adventist i ¥ "I : z Y e
s E WOTELS & RESORTE" TREE g, g re e n C O ‘ ‘ | ‘ ‘ | O ﬂ mc_x Lﬁ.ﬁ Health ? Dﬂfﬁnﬂe' NESPRESSD m "RGEH f_)]\E l ClubG Nl
i ww’g THE COFFEE
'%m @ @ ACADEMICS

Eat Vegan Every Monday

SUPERMARKETS / ONLINE PLATFORM

SLaa crtysuper

INTERNATIONAL
Y YELES

FRANCHISE /. scossion

@  (®sS000 Threesixty?

AH CHONG HONG BOLDINGS

UBselect HTVmall” BB E.3
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DISTRIBUTION NETWORK

Brand market entry through joint events and consumer engagement

TaSTE

MORE THAN FOOD

SO0GO

HONG KONG

s

L2 parc
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THREE THEMES OF GMV'S INVESTMENTS

Mission-driven companies that create innovative solutions to giobal problems in a scalable way

@D GREEN MONDAY

HEALTH & WELLNESS PEOPLE EMPOWERMENT

Reimagine lifestyle through value
enhancement while reducing our
environmental footprint.

Perfect Day eencommon Fight{treat}



GREEN MONDAY TEAM

C0-FOUNDERS EXECUTIVE DIRECTOR ~ CELEBRITY INVESTORS / AMBASSADORS

David Yeung Francis Ngai

GLOBAL INVESTORS & ADVISORS

. /
James Cameron Ms. Susan Rockefeller
Poman Lo Tina Ju

Jenny Ng

Kay Tse

Karena Lam

Chief Kindness Officer Chief Eco Curator &

Greater China Ambassador

g

rogr™

Janis Chan

Sun Chang

John Ng

Michelle Saram
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GLOBAL MEDIA COVERAGE

Green Monday - first movers see success with plant-based protein in HK. @

BLOOMBERG

Foa

RK ¥

6

-

Entrepreneur S—
“STAR TREK” FOUNDATION
AWARDS STARTUP $250K FOR
CONVERTING 1.6 MILLION TO
VEGAN DIET

Meatless campaign Green Monday receives the Roddenberry Prize—funded by the estate of Star Trek
creator Gene Roddenberry—for raising awareness about the environmental benefits of eschewing
animal products.

By ANNA STAROSTINETSKAYA
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CONTACT US

greenmonday.org
€ GreenMondayHK

greenmonday_official

B enquiry@greenmonday.org
+852 2263 3196

Q-
0reen common

greencommon.com
£ Green Common

Green_Common

B info@greencommon.com
+852 2263 3153

OMN!PORK

w58 A

omnipork.co
€ omnipork

omnipork
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